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the link

he Link@SheratonSM experienced with Microsoft TM   
is the connectivity hub in our lobbies. Guests can  
surf the Web, watch the game with friends, borrow 
a magazine or newspaper, even send a video 

postcard to loved ones. The success of the 
Link@Sheraton led to the creation of the Link@Sheraton 
Café which drives revenue by offering guests food  
and beverage options night and day.

 are  
everything

Sheraton Amsterdam Airport Hotel  
and Conference Center, Netherlands

connections



ur guestrooms  
are warm and  

welcoming, offering  
affluent guests a sophisticated but 
approachable comfort.

Our guestrooms create experiences  
worth talking about. Guests are treated to 
the celebrated Sheraton Sweet Sleeper™ 
Bed, Shine for SheratonSM bath amenities, 
a great cup of coffee and flat-screen TVs. 
With distinctive design and impressive 
functionality, our guestrooms infuse a  
fresh look with a greater opportunity to 
work, relax or socialize.

room

 with  
 a view

the guestroom

The Royal Orchid Sheraton Hotel & Towers, Thailand

Sheraton Salzburg Hotel, Austria



fitness

heraton Fitness was created to meet  
our guests’ desire to succeed in the game 

of life, and to find simple, effective health 
and fitness solutions while traveling. We partnered with 
Core Performance, a world-renowned expert in personal 
training, to offer a holistic fitness experience.

our fitness centers extend to our 
guestrooms, food and beverage 
menus and online programming.

survival         of thefittest



club level

join 
      the

heraton Club allows our guests  
to upgrade their hotel experience  

to a higher level of comfort and 
convenience. It affords them a place where they  
can be more productive, catch up with friends  
and enjoy continental breakfasts, all-day snacks,  
beverages and evening hors d’oeuvres.

The Club presents a real 
financial upside for 
Sheraton, providing 
differentiation from the 
competition while driving 
incremental profitability.

Sheraton Centre Toronto Hotel, Canada

club



food
food and Beverage

            for  
thought

A Reinvigorated  
culinary sense, and 
increased revenues  
for Food and Beverage:  
that’s what Sheraton 
brings to the table.

Sheraton Centre Toronto Hotel, Canada Sheraton Shanghai Hotel & Residences, Pudong, china

heraton Hotels has created  
signature dining options such as the 

gourmet food and beverage selections 
at the Link@Sheraton Café. Guests can enjoy coffee, 
breakfast pastries, fresh fruit, yogurt and sandwiches.  
Custom-designed concepts such as Feast (Asia  
Pacific), Relish Burger Bistro and Shula’s Grill & Wine  
Bar (North America) boast design that stands out  
from the norm and incredible menus. The dining 
experience goes even further with multiple specialized 
programs including Wines of the World, Sheraton 
Breakfast and a partnership with Barilla (Europe, 
Africa, & Middle East)



meetings

aturally, the hotel brand that 
brings people together is the 
perfect place for meetings.

Paving the way for the formal and informal  
connections that make business succeed, Sheraton 
Meetings provides planners and attendees with a 
variety of one-of-a-kind benefits. Our Signature Meeting 
Breaks allow guests to energize with distinctive menu 
options planned in conjunction with our  
partners at Core Performance.

Sheraton Meetings  
bring colleagues  
together to take care  
of business.

highest  
expectations

themeeting



spa

ROYAL
the

treatm
ent

ind your glow at Shine Spa for Sheraton. Signature 
treatments come to life in warm, comfortable settings 

that are influenced by both local flavors and  
the values inherent to our global brand. Shine Spa for 
Sheraton is a flexible spa program that’s been 
exclusively developed with the needs of our guests  

and owners in mind. Whether located 
at an urban hotel or beachside resort, 
our spas are uniquely designed for 
each market, enabling the delivery of 
memorable spa experiences in the most 
effective way possible.



power of starwood

by Starwood
powered

or over a decade, Starwood has been recognized 
as the innovative leader in hospitality. Additionally, 

when you become a Sheraton owner, all 
the power of Starwood goes to work for you 

through a global infrastructure of sales and marketing 
programs devoted to building your business and 
revenues with new and existing customers.

Centralized  
Services

With centralized power,  
you can maximize profits.

In 2008 Starwood  
centralized marketing 
channels drove 41% of total 
room revenue.
Not to mention unrivaled 
cross-sell and upsell 
opportunities to drive both 
occupancy and rates.

41%

Sheraton Buganvilias Resort and Convention Center, mexico



by Starwood
powered

Sheraton Puerto Rico Convention Center Hotel & Casino, puerto rico

1 SOURCE: Starwood SPG Internal Reports, Year End 2008 
2 SOURCE: Starwood GSO Internal Reporting, Year End 2008

SOURCE: Starwood CMD Internal Reporting, Year End 2008

Starwood  
Preferred Guest

With over 11 million active members,  
Starwood Preferred Guest® (SPG) is the  
industry’s most honored hotel loyalty  
program. SPG members stay more often  
and spend more during their stay. In 2008,  
SPG contributed 37% of Sheraton room revenue 
globally with a 21% higher room rate and  
a 20% higher food and beverage premium.1

MARKETING AND  
SALES SUPPORT

The Starwood Global Sales Organization  
(GSO), with 33 offices worldwide, drove  
23% of Sheraton bookings in the group,  
leisure and transient segments.2

TeamHOT trains sales associates  
to cross-sell and refer business to other  
Starwood properties globally.

Starwood Field Marketing teams work directly 
with the hotels to provide management of  
all online marketing channels to proactively 
boost Sheraton bookings. This optional 
program drove a return on investment of $23 
for every $1 spent in 2008.

And coming soon, the Starwood Centralized 
Revenue Management program, using 
proprietary technology to manage pricing  
and inventory, will help maximize revenues  
in all channels.

CCC (Customer Contact Centers) fielded  
more than 15.9 million calls in 24 languages, 
24/7 from toll-free numbers or routed through 
our properties to seamlessly ensure that  
every booking is realized.

WEB handled more than 143.5 million visits for 
all Starwood websites and offers world-class 
marketing, international language capabilities 
and exceptional online customer support.

gds helps travel agents around the world use 
the efficiency of one common system to  
book air travel, car rental and hotel rooms. 

11%

14%

16%



When you merge  
the power of  

our global icon  
with the power of  

Starwood, you have an  
opportunity to produce  
unsurpassed returns.

We have enhanced  
the icon to ensure  

that Sheraton hotels  
is the first choice for  

guests worldwide,  
and the first choice  

for developers.

successkey TO

opportunity

Sheraton Luxor Resort, Egypt

Sheraton Jeddah Hotel, Saudi Arabia
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Sheraton Laguna Guam resort, guam

e welcome you to the 
journey. A journey that  

will put a Sheraton Hotel  
in every destination where affluent travelers  
stay, vacation and meet.

We invite you to join us.



development.lad@starwoodhotels.com 
starwoodhotels.com/development

t	—	914 696 7706
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